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F
iguring out what to do with 
big blank walls is a problem 
that haunts homeowners and 

designers alike. Regular decorating 
standbys such as wallpaper and paint 
can’t quite capture the personality of 
the people who live in a home; the 
same goes for artwork. For those 
who seek something one-of-a-kind, 
there’s an oft-overlooked option: pro-
fessional murals.

An original work of art designed 
specifically with your home and fam-
ily in mind, murals are fast gain-
ing popularity, say Bay Area artists. 
Valerie McNeal, a San Jose-based 
artist, says that most of her recent 
mural clients have been families. She 
describes them as “people who really 
loved their homes and are interested 
in staying where they are.” McNeal 
adds that most of these families have 

established lives with hobbies and 
interests that make them much “more 
aware of what they like to look at.”

Murals are perfect for homeowners 
with specific hobbies and interests 
because they are extremely individ-
ual and flexible. Most artists will 
work very closely with their clients 
to design an original mural that will 
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Transform blank spaces with 
magical murals.
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MURALISTS

Valerie McNeal, P.O. Box 6892, San Jose 
(408) 265-9616  www.valeriesart.com

Dan Fontes, Gate Six Rd. #2, “A” Dock, Sausalito 
(415) 289-0490  www.danfontes.com

Morgan Bricca, 683 Driscoll Ct., Palo Alto 
(650) 814-1490  www.muralsbymorgan.com

Lacy Knudson, (951) 204-4848 
 www.beautiful-murals.com
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satisfy homeowners for years to come. 
Popular designs include Tuscan land-
scapes, sky-themed ceilings, vine-
yards and playful children’s rooms.

Oftentimes, the most difficult part 
of creating a mural is coming up with 
a design concept. Muralists such as 
Sausalito-based Dan Fontes, who has 
more than 20 years’ experience, rec-
ommends keeping a folder of photos 
and clippings that you may want 
to incorporate into your mural. “It 
really helps when they see something 
they like,” agrees Morgan Bricca of 
Los Altos. “Sometimes it’s a greet-
ing card, a children’s book, a picture 
from a vacation, or a calendar, and we 
can create something from that.”

Prior to painting, most mural art-
ists conduct an in-home consultation, 
where they get to know the clients 
and their taste, as well as figure out 
a budget, time frame and, of course, 

the design of the mural. “We kind of 
brainstorm creative ideas and then 
decide what we want to do,” explains 
Bricca. “I pick stuff up in their sur-
roundings. You can tell what makes 
a person comfortable by what they 
place in the home, and I try to reflect 
that. I like to be responsive to my cli-
ents’ taste.” To help clients visualize 
the mural, many artists draw a sketch 
on the spot.

Prices can range anywhere from $600 
for a basic design to $5,000 for some-
thing more intricate or elaborate. 
While some artists base their prices 
on size, others work on an hourly 
scale or charge according to complex-
ity. The more experienced artists will 
also cost more. The painting itself 
can take anywhere from about three 
days to three weeks. “It depends on 
how elaborate people want to get,” 
explains Fonte. “One mural I did in 
San Leandro last year was about 9 
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Monte Vista by 
KB Home

I
n an ever-changing city landscape, developers 
concerned with historical preservation are rare. 
But KB Home took up the challenge in its new 

development, Monte Vista, in San Jose. Teaming up 
with History San Jose, KB has created an upscale 
community that pays homage to the site’s original use 
– Del Monte Cannery Plant No. 3, opened in 1893.

Monte Vista, consisting of 380 luxurious townhomes 
and condos, incorporates not just the cannery theme, 
but also artifacts from the original building. “The 
old Del Monte water tower will remain,” says Craig 
Lemessurier, KB Home’s public relations director. “And 
the old conveyer belt that took crates from the cannery 
over Auzerias Avenue will now serve as the entry to the 
development.” 

Besides preserving a slice of vital San Jose history, 
the homes at Monte Vista also offer an urban life-
style with modern amenities and convenient access 
to Downtown attractions like the HP Pavilion, Willow 
Glen, and countless restaurants and shops. Entrances 
to major highways 680, 280, 880, and 101 are close 
by, as is VTA public transit. In fact, there is a proposed 
plan to create a new station specifically for Monte 
Vista using sections of the old Del Monte Cannery saw-
tooth roof. “Buyers are telling us that they want to live 
closer to city centers and this community is a response 
to that,” says Lemessurier. “That is the direction KB 
Home’s developments are heading.” 

Within Monte Vista are two distinct communities: 
Cannery Square and Madison Place. Cannery Square 
features one-story (825-to-1433 square feet) condo-
minium homes with one to three bedrooms, starting 
at about $365,000. Buyers who want more living space 
can turn to Madison Square, where homes, starting at 
$548,000, can be customized to a homebuyer’s taste. 
Each section of five or six townhomes features car-
riage-style garages located in the rear of the home to 
maintain front curb appeal. “The townhomes feature 
a very industrial brick façade that fits with the theme 
of the old cannery,” Lemessurier adds. Buyers can 
choose from a number of layouts ranging from 1335 to 
1930 square feet, including two or three stories, and 
up to four bedrooms and bathrooms.

With its seamless blend of the old and new at such 
affordable prices, Monte Vista makes owning a home 
with character in urban San Jose within reach.

Monte Vista is located at 809 Auzerias Ave., San Jose. The 
sales office is open daily 10am-6pm. For more informa-
tion, call Cannery Square (408) 993-9502 or Madison 
Place (408) 293-2616 or visit www.kbhome.com or 
www.historysanjose.org/cannerylife.
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feet by 13 feet (see picture on pre-
vious page) and took eight or nine 
days.” Mural artists are generally 
aware that they are being welcomed 
into someone’s home, so they act 
accordingly. McNeal says that she 
tries to be done in a week or two so as 
not to overstay her welcome. 

To speed up the process, homeown-
ers can help prepare the wall for 
painting. Before a muralist can work 
magic on the walls, holes need to be 
filled, and bumps and blemishes need 
to be smoothened or removed. Fonte 
recommends laying a base coat before 
the artist arrives. Be sure to ask the 
artist if they do the prep work them-
selves or if another painter needs to 
be hired. Doing it yourself can save 
you some money, especially if it’s 
simple. Thoughtful touches such as 
providing snacks and beverages for 
the artist always make an impression, 
adds McNeal.

Once completed, murals are virtually 
maintenance free, except for the occa-
sional gentle cleaning with water, and 
will last for years to come as a natural 
focal point and conversation starter. 
“A mural has a wow effect, even if it 
is subtle. There is something so classy 
and special about it. It can define a 
room or house in a very unique way,” 
says Bricca. TW

DIY MURALS

Custom murals aren’t limited to what a paint-
brush can create; sometimes a photograph is all 
you need. Murals Your Way (www.muralsyour-
way.com) has a wide selection of murals that can 
be customized to include your dog or whatever 
fancies you, and delivered right to your doorstep. 
Featured on shows such as Extreme Makeover 
Home Edition and Trading Spaces and in publica-
tions such as Oprah at Home, the online mural 
store has over 5,000 predesigned images. And 
for about $9 per square foot, you can turn your 
personal photo into a mural. Getting these pre-
made murals on your wall isn’t unlike hanging 
wallpaper. Make sure the wall surface is smooth 
and clean, apply paste to the mural panels, and 
begin hanging. 
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Terra by ROEM 
Corporation

I
f you’re looking to purchase a home in a sophisticated, 
comfortable San Jose neighborhood that’s also within 
your budget, visit the Villas at Corde Terra, the latest 

community developed by the ROEM Corporation, which 
has built more than 7,000 homes in the South Bay in the 
past 30 years. According to Derek Allen, project manager 
at ROEM, “San Jose has been built up to what it’s going 
to be in field development. We look for areas that can be 
redeveloped – like this area located near Downtown.”

The Villas at Corde Terra offers unique landscaping, dis-
tinctive exteriors, and custom interiors at a reasonable 
price, starting at a little over $650,000 a unit. Picture 
a beautiful marble entryway, a gas fireplace, maple 
cabinets, stainless steel appliances and granite kitchen 
countertops – all at no additional cost. “Everything 
in our models is what you get when you purchase the 
home,” says Allen. “We’re not out to show you what 
you could have and then not give it to you.” 

The overall layout of the development – units are 
divided into sections of four or six homes – also lends 
a special sense of community. “Because we were able 
to control both the design and architecture, the com-
munity really flows together,” explains Allen. Each 
section features an exclusive paseo (or courtyard) and 
a single entrance driveway which ensures privacy and 
keeps cars and noise to a minimum.

Corde Terra may have been newly completed, but accord-
ing to Allen, many of its 43 single-family homes have 
already been purchased. And the remaining units, which 
have drawn interest from singles and young families to 
empty nesters, are selling fast. “Three different sizes of 
homes can accommodate a family of any size,” adds Allen. 
The 1,650-square-foot Villa A features three bedrooms 
with two and a half baths while 1,760-square-foot Villa 
B boasts an added small outdoor porch. Villa C, at 2,116 
square feet, is the largest with four bedrooms and three 
and a half baths. Other perks include a community garden, 
the new McKinney Park across the street and proximity to 
Downtown attractions, shops, and restaurants.

Offering upscale living at affordable prices, there is no 
doubt The Villas at Corde Terra will make one feel right 
at home – without stretching the wallet.

The Villas at Corde Terra are located at 2613 Corde Terra 
Cir. at Tully Rd. and Tenth St., San Jose. The sales office is 
open daily from 11am-6pm. For more information, call 
(408) 261-8200 or visit www.cordeterra.com.
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